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Who am I?



Industry commentator 



• Sales

• Marketing

• Insight

• Research

Roxanne Harley 

Head Of Strategy and Client Development 

About Me

• Creative 

• Sponsorships

• Partnerships





Are SME’s using digital advertising to grow their business? 

Source: IAB



The Trends



1. Sustainability & Brand 

purpose



Sustainability

of millennials will switch to buying products 

from purpose driven companies

of women think brands should highlight 

work in advertising (vs. 54% of men)
62% 

65%
Of 25-39 year olds agree that it’s important 

they buy from brands that align with their 

values 

91% 

Source: Azerion Insights 2022



Giving back to communities



2. Insightful Planning



We’re spending more time at 

home post pandemic and 

during cost of living.

are spending more time at 

home than they used to
55% 

25% 
of people said they will be 

spending less this Christmas

Source: Azerion Insights 2022



Include reviews, price and deals on creative

Source: Azerion Insights, Christmas 2022

Consumers are 
going to 
compare 

products on offer 
and expect 

value for money



Tools to help insightful planning

More creativity will come 
through marketing apps 

like SurveyMonkey.

Using platforms like YouGov 
can help you test creatives 

for messaging.

It’s free!!



3. Data



Zero Party    1st Party     3rd Party2nd Party     

Understanding the different types of 

data/targeting strategies

• Data from or 
interests 

demonstrated across
your website(s) or 

app(s)

• Data you have in 
your CRM

• Subscription data

• Social data

• Activity on 
websites

• Mobile app usage

• Social media

• Customer surveys

• Be aware of how 
they collect their data

• Know what kind of 
data they’re offering

- Observed data (buying 
product’s, visiting a 
certain website)

- Modelled audiences 
(create a look a like 
audience)

• Subscriptions

• Quizzes

• Surveys

• Pop-up forms

• Interactive digital 
experiences



“Zero-Party Data Is The 

New Oil”

Forbes Magazine 2022



Rethink customer facing creatives



Rethink design and digital marketing



4. Behavioural targeting



Contextually align in the right places, at the right time

Source: Azerion Insights, Christmas 2022



Rise in ‘top up 

shops’ at local 

stores, which 

has driven 

more impulse 

sales



Behavioural targeting helped to increase sales of Snickers 

Creamy bars

The results

What we did

Our tech implemented a Thurs-Sat time targeted 
strategy 

In the two test regions that IRI measured vs control 
stores, the campaign delivered attention AND sales brand 
performance of: 

• +13.4% sales increase in Southern test region 
• +9.5% sales increase in Lancashire test region 

• +2-2.7% increase in the main Snickers brand 



5. Attention



Attention matters

Outcome based 



Brand Uplift

Awareness, perception, consideration

Attention

Visual engagement, attention time, 

and attentive interactions

- Independent measurement

Performance

Custom KPIs

Hygiene factors, audience verification, 

lead generation, sales



6. Dynamic Creative



Right time, right place

.



Dynamic Creative Optimisation 

Source: Azerion Insights, Travel 2022



7. Realtime



Real Time Messaging 

.• Chatbots are the fastest growing 
communication channel 

• They help small businesses and 
those not operating all hours to 
answer queries and engage with 
customers

• Lots of websites now incorporate 
this into their businesses and it’s 
coming through into advertising 
campaigns 



Real Time Messaging  

.



Real Time Messaging 

.



8. E-commerce  



Shoppable



Convivence drives sales



9. The Metaverse 



GAMING

AAA, Casual, and Social/Metaverse games

In-game display and video

Brands are starting to embrace gaming

GAMIFICATION

Interactive in format 

gaming options



The Metaverse 



10. Personal branding



Extending reach to potential clients and customers

How to 

define your 

personal 

brand



4,475 impressions  

Extending reach to potential clients and customers



Cringy but worth it 

17,944 impressions  



Key Takeouts

• Put your customer at the heart of everything

• Do your own research

• Capture data and use it! 

• Encourage engagement and conversation

• Think about AI

• Develop your personal brand

• Consider digital advertising to drive brand 
awareness



Useful links: 

Insight: You Gov

Data:  Lotame 

Realtime: Chat bots

Ecommerce: Shopify 

Personal branding: Marketing Skills Academy 

Digital advertising:  IAB or me!

https://business.yougov.com/solutions/audience
https://www.lotame.com/1st-party-2nd-party-3rd-party-data-what-does-it-all-mean/
https://popupsmart.com/blog/free-live-chat-software
https://www.shopify.com/uk/free-trial?term=shopify&adid=565751946441&campaignid=15439902872&branded_enterprise=1&BOID=brand&gclid=CjwKCAjw2OiaBhBSEiwAh2ZSP-xVjVDXk7NzSaeXYl9LwBcO60zJi22n7iTpBqc2KzfvqCJVrlWEYhoCSd0QAvD_BwE&cmadid=516586848;cmadvertiserid=10730501;cmcampaignid=26990768;cmplacementid=324286430;cmcreativeid=163722649;cmsiteid=5500011
https://www.marketingskillsacademy.co.uk/blog/How%20to%20Build%20Your%20Personal%20Brand%20on%20LinkedIn
https://www.iabuk.com/


Source: IAB




