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1. Sustainability & brand purpose
2. Insightful planning
3. Data

4. Behavioural Targeting
5. Attention

6. Dynamic creative

/. Realtime

8. E-commerce

9. The Metaverse

10. Personal Branding
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How advertisers should play the field in
esports

¥y in @ f © & O

By Roxanne Harle
Y. 4 g3 Listen to article

As part of The Drum’s Gaming Advertising Deep Dive,
Roxanne Harley, director of client strategy at Azerion,
lays out how brands should consider the esports

Agencies Programmatic Mobile Publishing SocialMedia Strategy Technology Digital Women

What's the difference between digital
branding and a one night stand?

) Andy Oakes O3 Practice Makes | t ©

THORITY

The Balancing Act of Brand Responsibility in
Advertising

- Roxanne Harley

<~ EIE

Brand and social responsibility is big business. It's highlighted in the news daily, top of the
agenda for management, and also starting to take center stage within brand advertising

Feb 25, 2022

campaigns.

The big question is, should companies be using CSR policies to boost brand perceptions and
should brand responsibility be a vehicle for profit or does that completely undermine what
brand responsibility stands for?

\aai The Drum. Q_ Latest&Trending Categories v/ TV  @Podcasts Awards Events v

How gaming is transforming media
agencies

¥y in @ f © & O

By Romnne Hadey g3 Listen to article

Roxanne Harley, director of client strategy at gaming
advertising platform Azerion, reflects on how the rise of
the sector has attracted the attention of media
agencies who are reshaping to meet demand. She
wonders if it will become a core part of their media
offerings.

Automotive
World est. 1902

Magazine  Articles  SpecialReports = Research  Webinars

Automotive brands

should navigate the
NewDigitalAge

Interviews, nsight & analysisco dighal media & marketing

Defining the Attention Economy: what are
the metrics of success?

@ TyroneStewart 0 Advertising © Inter

With the deprecation of third-party cookies set to become a reality next year, the digital advertising industry is
having to find ys to reach audiences and measure outcomes. One of the major talking pointsiis the
attentio my, an the industry should be looking to optimise toward attention, rather than outdated

metrics like

Todiscuss what this all means, NDA recently held a roundtable on the topic of the attention economy. We
were joined by Joseph Wood, Strategy Director, Spark Foundry; Amy Pearce, Sales Director UK, Teads; Nick
Reid, SVP & Managing Director, DoubleVerify; Steve Richards, Data Partner, Wunderman Thompson; Niall
Moody, Managing Director, Nano Interactive; Roxanne Harley, Director of Client Strategy, Azerion UK; and
Rob Garber, Managing Director, GumGum.
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Current usage of digital advertising
among SMEs

60%

USE PAID DIGITAL ADVERTISING SAY THAT DIGITAL ADVERTISING PROVIDES OF ALL DIGITAL AD SPEND ESTIMATED TO
A GOOD ROI COME FROM SMES

Qy azerion Source: |IAB
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Introducing Heinz' Ketchup
in new PlantBottle” packaging.

of millennials will switch to buying products \ ¥ '} PLANT ONE ON
from purpose driven companies | EVERY TABLE.

bottle

*up fo made from plants

of women think brands should highlight
work in advertising (vs. 54% of men)

Of 25-39 year olds agree that it's important
they buy from brands that align with their

values

Source: Azerion Insights 2022
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are spending more time at
home than they used to

of people said they will be
spending less this Christmas

Source: Azerion Insights 2022
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SHOP NOW >

e

Sweet gesture as Natlonal Trust
donates thousands of Easter eggs

CAPTAIN
Ls USSR W SSRGS

Source: Azerion Insights, Christmas 2022
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More creativity will come
through marketing apps
like SurveyMonkey.

Free
consumer
itelligence.

When you've got the world's best data

' wnrth charir
S WOI ol ia

Discover the YouGov Platform >

Using platforms like YouGov
can help you test creatives
for messaging.

digita

digital business trends 2023

digital
digital spy
digital spy forums

digita

It's free!!
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Zero Party 15t Party ond Party 3rd Party
* Subscriptions * Data from or « Activity on * Be aware of how
interests e they collect their data

* Quizzes
* Surveys
* Pop-up forms

* Interactive digital
experiences

demonstrated across
your website(s) or

app(s)

* Data you have in
your CRM

» Subscription data

» Social data

* Mobile app usage
* Social media

» Customer surveys

* Know what kind of
data they’re offering

- Observed data (buying
product’s, visiting a
certain website)

- Modelled audiences
(create a look a like
audience)



“Zero-Party Data Is The
New Oil”

Forbes Magazine 2022



Attract new people Ask them questions Recommend products Personalize flows
to your website and campaigns
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Eveningstandard News Football GoingOut Lifestyle Showbiz Homes & Property ES Magazine

Waiting for px.moatads.com..
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goodfood

Evening'-Standard ~ new PORT BUSINE ES MONE TURE NSIDE MORE
601> Baly Clictetiniak reckbes Home > News > Appliances

FOOD + DRINK

The best food and drink subscription boxes P Easy Christmas recipes Top Christmas tech gifts for those who have
to buy this Christmas [ o e L everything

ut of Christmas prep with these simple ye By Vic Hood December 20, 2020

1tials covered, from easy r

Premium presents

™= VIEW COMMENTS

Searchjobs '@ Signin O Search T UK edition v

he,. "
Guardian

News website of the year

Lifestyle More v ( FOOD & DRINKS ~ GARDENING ~ HOME  SHOPPING  LIFE

Iravel Health & fitness Women Men Love & sex Beauty Home & garden Money Cars

Last minute Christmas gift guide: 15 . .
thoughtful presents for all the family 38 Best Christmas Party Ideas for a Festive Bash

In need of a last minute Christmas gift that will surprise and
delight? Then look no further ...

| &g . —

HOW TO CARVE A TURKEY THE CHRISTMAS DAY HOW TO COOK Rbmar mam

Watch MASTERPLAN Read

Read

Q azerion Source: Azerion Insights, Christmas 2022
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Rise in ‘top up
shops’ at local
stores, which
has driven

more impulse
sales




meresus () IRi

In the two test regions that IRl measured vs control

stores, the campaign delivered attention AND sales brand
performance of:

. sales increase in Southern test region
. sales increase in Lancashire test region

: - increase in the main Snickers brand

Our tech implemented a Thurs-Sat time targeted
strategy

(SHICKERS]
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Visual studies Natural gaze patterns Outcome based

SAMSUNG | b Galaxy 10

EveningStandard.

Source: Q9 azerion Intelligence



Visual engagement, aftention time,
and attentive intferactions

@Sticky LUMEN =3

Q azerion

brand
metrics

(g

Brand
Idenfificafion

Likeabiity

Opirion

Purchase
Infent

J

Awareness, perception, consideration

d.fferentology MOAT |AS

by ORACLE DATA CLOUD

Integral
Ad Science

NIELSEN DIGITAL AD RATINGS
= u

Hygiene factors, audience verification,
lead generation, sales

® i
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Sponsored by @

Perfect for short stays
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ATRVAYS e 1

ESI}AI'E TIIE ESCAPE THE
DULL AND DULL AND
DREARY DREARY
ﬁwgmm FIND OUT MORE

Source: Azerion Insights, Travel 2022
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* Chatbots are the fastest growing
communication channel

What would you like to talk aboui?

° They help Sma” businesses and Are conversational ads rightfc:my brand? &)
those not Operating a” hours to What can | do with a conversational ad? %)
answer queries and engage with I

customers

* Lots of websites now incorporate
this into their businesses and it’s
coming through into advertising
campaigns

Qv azerion



Imagine escaping to a <,_.:, Skoda WhatsApp Bot

beach paradise...

Today

8 Messages to this chat and
calls are now secured with end-
to-end encryption. Skoda
WhatsApp Bot may use another
company to store, read, and
respond to your messages and
calls. Tap for more info.

This chat is with a business
account. Tap for more info.

inteév O
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Waiting for ad.doubleclick.net
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IN THE FAMILY "QS

The Linking, Thinking =
~>B&

Picture Game

What type of

food links th
BUY NOW ittt

[ oo

What type of
food links these

siximages?
g @ ap STUDIO
REVEAL ANSWER

2=
B,

;

Ui

AAA, Casual, and Social/Metaverse games Interactive in format
gaming options

In-game display and video
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Q’ Hotel Hideaway x Love Island

il 1 vimeo
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What type of content will you

What are you most knowledgeable
be posti Written, visual, etc.

and passionate about?

What are your values and how H D N u t D
do you want to get them across? f °

0 IS your current audience How will you best communicate
and what kind of audience p erso n a your message to your target
would you like to attract? audience?

What tone of voice would
you like to use?

What do you want to achieve

Who are you, and what is your
with your brand?

position in the industry?

Qv azerion
Qy azerion



@ Roxanne Harley -
e

NDA

The Attention Economy: a journey towards
better measurement?

A

4,475 impressions
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Roxanne Harley -
+ 3 / ,:3 Roxanne Harley - oo Roxanne Harley +
(% 5 . N - amibe " " - N

o : -®

®

17,944 impressions
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« Put your customer at the heart of everything
Do your own research

« Capture data and use it!

 Encourage engagement and conversation
« Think about Al

 Develop your personal brand

« Consider digital advertising to drive brand
awareness
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Insight: You Gov

Data: Lotame

Realtime: Chat bots

Ecommerce: Shopify

Personal branding: Marketing Skills Academy

Digital advertising: I1AB or mel

Qv azerion



https://business.yougov.com/solutions/audience
https://www.lotame.com/1st-party-2nd-party-3rd-party-data-what-does-it-all-mean/
https://popupsmart.com/blog/free-live-chat-software
https://www.shopify.com/uk/free-trial?term=shopify&adid=565751946441&campaignid=15439902872&branded_enterprise=1&BOID=brand&gclid=CjwKCAjw2OiaBhBSEiwAh2ZSP-xVjVDXk7NzSaeXYl9LwBcO60zJi22n7iTpBqc2KzfvqCJVrlWEYhoCSd0QAvD_BwE&cmadid=516586848;cmadvertiserid=10730501;cmcampaignid=26990768;cmplacementid=324286430;cmcreativeid=163722649;cmsiteid=5500011
https://www.marketingskillsacademy.co.uk/blog/How%20to%20Build%20Your%20Personal%20Brand%20on%20LinkedIn
https://www.iabuk.com/

Why invest in digital advertising?

3.bhrs  bx F194 88%

SPENT ONLINE PER DAY BY INCREASE IN AWARENESS, DELIVERED FOR EVERY £1 OF PEOPLE PREFER TO
THE AVERAGE UK ADULT FAVOURABILITY AND SPENT ON DIGITAL DISPLAY ACCESS ONLINE CONTENT
PURCHASE INTENT FROM ADVERTISING FOR FREE WITH ADS RATHER
WELL-EXECUTED DIGITAL THAN PAY FOR CONTENT
DISPLAY CAMPAIGNS WITH NO ADS
Q azerion

Source: |AB
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